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Copyright Clearance Center

1. Listening & Learning

We strive to know and understand

our customers as best as we can.




1. Listening and learning: how we do it CCC

Copyright Clearance Center

» Surveys

» Market research

> Studies 2025 Copyrighted
Content Usage Trends
> Trade ShOWS Information Seeking and Usage Study

» Round tables

» Conversations
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2. Making distinctions

One size does not fit all:

we believe segmenting is crucial.




2. Making distinctions:
We look at:
= Differences across industries

= Function/role variation

within companies: “personas”

ow we do it

Insight
2025 Outsell Infographic:
Transportation & Automotive

Learn how organizations in transportation
& automotive industries think and behave
in the context of copyrighted content
consumption, use, and sharing, as well as
how content is being integrated into their
Al workflows.

Topic: Information Management
@ Outsell
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Insight

2025 Outsell Infographic:
Finance & Insurance

Learn how organizations in finance &
insurance think and behave in the context
of copyrighted content consumption, use,
and sharing, as well as how content is
being integrated into their Al workflows.

Topic: Information Management
@ Outsell

Insight
2025 Outsell Infographic:
Wholesale & Retail

Learn how organizations in wholesale &
retail think and behave in the context of
copyrighted content consumption, use,
and sharing, as well as how content is
being integrated into their Al workflows.

Topic: Information Management
€ Outsell

Insight
2025 Outsell Infographic:
Software & Systems

Learn how software and systems
companies think and behave in the
context of copyrighted content
consumption, use, and sharing, as well as
how content is being integrated into their
Al workflows.

Topic: Information Management, Search &
Discovery
@ Outsell

Copyright Clearance Center

Insight
2025 Outsell Infographic: Food,
Beverage, & Agriculture

Learn how organizations in food,
beverage, and agriculture think and
behave in the context of copyrighted
content consumption, use, and sharing, as
well as how content is being integrated
into their Al workflows.

Topic: Information Management, Search &
Discovery
@ Outsell

Insight

2025 Outsell Infographic: Electric
& Gas Utilities

Learn how organizations in electric and
gas utilities think and behave in the
context of copyrighted content
consumption, use, and sharing, as well as
how content is being integrated into their
Al workflows.

Topic: Information Management
@ Outsell

Insight

2025 Outsell Infographic:
Consulting & Professional
Services

Learn how organizations in consulting and
professional services think and behave in
the context of copyrighted content
consumption, use, and sharing, as well as
how content is being integrated into their
Al workflows.

Topic: Information Management

Insight

2025 Outsell Infographic:
Computers & Electronics

Learn how organizations in computers
and electronics think and behave in the
context of copyrighted content
consumption, use, and sharing, as well as
how content is being integrated into their
Al workflows.

Topic: Information Management
@ Outsell
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3. Finding customers where they are...

..whether it's in person or online.




Trade shows .
and LinkedIn

CCC | rightFind
Copyright Clearance Center (CCC) @

Visit us at o &t x™ Advancing copyright. Accelerating knowledge. Powering innovation. #creatingsolutionstogether

I I b | Information Services - Danvers, MA - 26K followers - 501-1K employees

ﬁ Robert & 154 other connections work here
@ Product Marketing
Alliance

Product Marketing )

Summit

15-19 June 2025
Washington D.C.
Walter E. Washington Convent]

7 Home About Posts Jobs Life People
October 29 & 30 in Boston

Booth 512 — —
w AII) Images \';Videos ) ‘1\\ Documents :,"
' cCC
CCC Copyright Clearance Center (CCC)
Copriibl clia e i CCC 2589 followers
Copyright Clearance Tw e
GETINTOUCH & solution: ‘ —] y Center (CCC) The inaugural edition of the Al, Copyright & Licensing Newsletter brings together

some of the most significant updates shaping the future of copyright in the age of Al.
From global conversations on licensing’s role in education, to escalating ...more

See a collection of active or YoV o
past ads by Copyright A VA 4

Clearance Center (CCC).

25,896 followers

Meet us at

ACC Annual Sl Newsletter
Al, Copyright &
Philadelphia, PA Licensing

GIVEAWAY! Stop by Booth 322 for a chance to
win a new pair of Bose® Ultra Open Earbuds

19-22 October 2025
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4. Sharpening our value proposition

We use messages that highlight license benefits,

and we offer additional services.




4. Our value proposition: messages \'cc

Copyright Clea

» Velocity » Consistency
» Efficiency » Compliance

» Convenience » Respect
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4. Our value proposition: additional services CCC

Copyright Clearance Center

» Annual or repertory licenses. » Single article delivery

» Pay-per-use permissions. » Bulk article reprints & ePrints

Rights Content

Licenses
2

» XML content for Al purposes

P RightFind:
a set of integrated Software Professional
software solutions Services » Bespoke solutions

for content search, access,

: L » Managed knowledge services
sharing, organization, and

analytics.
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5. Nurturing relationships

We aim at being perceived

as a trusted collaborator and a thought leader.




5. Nurturing relationships: how we do it CCC

Copyright Clearance Center

>
S lcc RightsDirect Certificate courses

]
Copyright Clearance Center
Build comprehensive knowledge of advanced copyright topics with eLearning certificate courses. CCC customers may be eligible for special discounts

Case Study and dedicated training sessions. Contact your Account Manager or our Education Team for details at education@copyright.com.
Verizon cuts copyrig ht Business Standards
Introduction to Copyright Copyright and Licensing for Standards

Receive an introduction to the impact and
implications U.S. copyright law has on day-to-day
business activities.

Designed to help you learn general copyright and
licensing concepts and how they relate to using
standards in a compliant way.

verizon’ infringement risk with

» Case studies - CCC solutions

Location Communications and technology sol
- Verizon wanted to better ensure that]
Telecommunications employees around the world could in Complimentary webcasts
collaborate effectively without puttin|
at risk of copyright infringement.

New York, NY

ASDAQ:VZ), is 2 global Gain foundational understanding of copyright and its implications with these accessible, complimentary webcasts.

" " (e
Ieader in delivering broadband and
services to consumer, busin

Verizof

B Academia

{ Copyright Basics for Academia
Receive an overview of important concerns
surrounding the use of copyright- protected
content within an academic environment.

Business

Copyright at Work

Hear from copyright experts, expand your respect
for intellectual property, and help minimize
exposure to infringement risk.

employees the freedom to collaborate responsibly.

= The challenge

communications, information and

entertainment services over America’s

» Virtual events
company with F‘Drft"at §12 o presented several challenges
o e Throughout the year, Verizon’s legal team recerue’s count e’ y ;
e “f*““Ziif;(i“jfi?f”E-J!ﬁf-iiT A Market Insights Eve ' a©
\ _ Responsible Al in Practice:
Navigating Risk, Governance & Copyrigh

Wordiee Gy Business Business

Global Copyright Challenges Copyright Basics for Medical

d fiber-optic n

a rigorous program already in place, complying with copyri

2014 revenue:

workforce of

“For our employess, more is zlways better”
and share copyrighted content, such as ney
postings and video content in all f from as many titlg
nt an easy verification pr ve
vhen they go to use that cont

» Copyright education

nce of copyright and the ri
ct Veerizon's intellectual property rights and to
ght is specifically mentioned in corporate palicy statements related to
intellectual property Roanie Levy Oliver Patel

Thursday, 30 October

C)C)C) 10:00 ET | 16:00CET

Copyright Clearance Center LinkedIn Live




Five Engagement Strategies \lcc

Copyright Clea

1. Listening & Learning
2. Making distinctions
3. Finding customers where they are
4. Sharpening our value proposition

5. Nurturing relationships




iGracias!



mailto:vcolodron@copyright.com
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