
Five engagement strategies

for corporate licensing

IFRRO Licensing Forum

Singapore, 29 October 2025

Victoriano Colodrón

Senior Director, International Relations

Copyright Clearance Center



We strive to know and understand

our customers as best as we can.

1. Listening & Learning



1. Listening and learning: how we do it

► Surveys

► Market research

► Studies

►Trade shows

► Round tables

► Conversations



One size does not fit all:

we believe segmenting is crucial.

2. Making distinctions



Differences across industries

2. Making distinctions: how we do it

Function/role variation

within companies: “personas ”

We look at:



…whether it ’s in person or online.

3. Finding customers where they are...



Trade shows
and LinkedIn



We use messages that highlight license benefits,

and we offer additional services.

4. Sharpening our value proposition



4. Our value proposition: messages

► Velocity

► Efficiency

► Convenience

► Consistency

► Compliance

► Respect



Content

Software

Rights 

Licenses

Professional 

Services

►  Single article delivery

►  Bulk article reprints & ePrints

►  XML content for AI purposes

► RightFind:

a set of integrated 

software solutions

for content search, access, 

sharing, organization, and 

analytics.

►  Annual or repertory licenses.

►  Pay-per-use permissions.

►  Bespoke solutions

►  Managed knowledge services

4. Our value proposition: additional services



We aim at being perceived

as a trusted collaborator and a thought leader.

5. Nurturing relationships



5. Nurturing relationships: how we do it

► White papers

► Case studies

► Practical guides

► Virtual events

► Copyright education



1. Listening & Learning

2. Making distinctions

3. Finding customers where they are

4. Sharpening our value proposition

5. Nurturing relationships

Five Engagement Strategies



¡Gracias!
Victoriano Colodrón

vcolodron@copyright.com

mailto:vcolodron@copyright.com
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